I was very happy to see Today’s

3 6 9 2 5 Campus. I flipped through the on-

E A D E R s line version immediately. Thanks
for keeping up the good work! I've

been reading your publications for
12 years.

Julie Selander

Senior Associate Director

One-Stop Sl:l;dent Services

. University of Minnesota,

Influence higher Ve

Why should you advertise in Today’s Campus?

Today’s Carmpus serves an audience that’s unique among higher education
publications—engaged thought leaders with buying power.

For them, Today’s Campus is a preferred read. They usually read the magazine
from cover to cover before putting it down. Visitors to Today's Campus Online
are reading 6-plus pages each session. They rank our print and online publica-
tions among their favorites, second only to their hometown daily news, way

education decision

makers who are ready

to spend.

Reinforce your brand. ahead of other higher education publications.
I read Today’s Campus cover to
cover. I love the content and read- . 22y .
er-friendly style. ‘When we publish vour ad, it’s noticed.
Increase your higher Dr. Julie N. Bernier -
o Frovost and Vice President Today’'s Campus Magazine
education sales— Plymouth State University Published in January, March, May, July, September, November
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